
LEADING FOR THE FUTURE
A CONFERENCE ON POWER, PROFIT AND PURPOSE

OSLO - NORWAY, 5 JUNE 2019



HOW BUSINESS LEADERSHIP MUST CHANGE TO SURVIVE IN THE 21ST CENTURY, 
AND WHY YOU NEED TO KNOW

OBJECTIVE

Gather global voices and thought leaders to explore the 

role, skills and mind-sets of our future business owners 

and leaders.

EXPECTED OUTCOMES

Raised awareness and knowledge about the purpose of 

business and the role it plays in society.

TARGET GROUP

Nordic and international investors, asset managers, board 

chairs/members, corporate CEOs, representatives from 

government and relevant organizations.

MODERATORS

Journalists/editors from Aftenposten and Financial Times.

TIME AND VENUE

Hotel Continental, Oslo, Norway

5 June 2019, 08:30 - 16:00, Lunch included.

FORMAT

One-day high level conference to exchange insights, 

ideas and experiences. 250 attendees, mainly corporate 

decision makers.



The UN Global Compact Sustainable Development Goals

(SDGs) are at the heart of “Agenda 2030” – a plan adopted 

by all 193 UN Member States, for achieving a better future 

for all — aiming to end extreme poverty, fight inequality and 

injustice, and protect our planet. Business play a crucial part 

in achieving these ambitious goals.

ARE BUSINESS OWNERS AND LEADERS RESPONSIBLE FOR ANYTHING BUT THE 
BOTTOM LINE?

UN Secretary General António Guterres has 

appointed Norway's Prime Minister Erna Solberg to 

co-lead the UN Advocates Group for SDGs. This 

places Nordic companies in a unique position to take 

on a leading role in incorporating the SDGs into the 

corporate world. Yet, if this springboard is to be 

optimized, sustainability needs to move higher up on 

the boards’ agendas.

https://www.unglobalcompact.org/sdgs


NEW CHALLENGES REQUIRE NEW SKILLS AND MIND-SETS

“A gap seems to exist between the extent to which boards 

recognize that sustainability is a critical business issue, 

and their effectiveness in measuring and managing it.” 
Anthony Carey, Head of Board practice in the UK, Mazars

“Purpose is not the sole pursuit of profits but the animating

force for achieving them. Profits are in no way inconsistent

with purpose – in fact, profits and purpose are inextricably 

linked.” 
Larry Fink, CEO of BlackRock



SOME OF THE TOPICS WE WILL ADDRESS

▪ Achieving the UN Sustainable Development 

Goals - The role of business in society

▪ Megatrends and new challenges for boards -

balancing profit and purpose

▪ New power meets old power

▪ How institutional investors, asset owners and 

managers impact future leadership

▪ Future leaders - role, skills and mind-sets

▪ The Nordic Corporate Governance model -

future-fit or gone bad?

▪ The Nordic gender Paradox – how to fix it

▪ Millennials – bringing the future leaders on board

▪ Role of the auditors: all change?

▪ Restoring trust and confidence in a company –

Strategies and tools critical to future board 

directors



KEY SPONSOR PACKAGE:  NOK 300.000,- WHICH INCLUDES:

▪ Space for publicity stand

▪ Branding on all pre-event marketing and advertising 

promoting the conference. This includes all email 

campaigns, event pre-mailers, brochures and print 

ads that appear in Aftenposten and the FT

▪ Sponsor company logo (with corresponding link) on 

the event website receiving traffic from ads in 

Aftenposten and FT newspaper and ap.no and 

FT.com

▪ Company profile on event website 100 words 

▪ 5 Complimentary conference passes for sponsor’s 

own executives and/or guests/clients

▪ Sponsor branding at the venue

▪ Sponsor branding featured on the event website for 

6 months after the event, and branding of post-

conference ‘thank-you’ email

▪ Speaking Opportunity on main conference 

programme (subject to editorial approval) 

▪ Sector exclusivity 

▪ Branding featured on the front cover of the delegate 

programme/event app

Ads in Financial Times Special Report that will be 

distributed at the event, as well as with FT printed 

newspaper is subject to separate agreement/budget.



Aftenposten
Aftenposten is Norway´s largest daily 

newspaper, covering the changes in society –

culture, values, power, leadership, politics and 

technology.

Our editorial conferences are built up to 

support the main topics in the newsroom.

Our on stage/live journalism establishes 

interesting meeting places between the 

readers, leaders, business partners and the 

newsroom.

Our weekly magazine, A-magasinet, will make 

a Special Report on the topic for this 

conference.

Financial Times 
The Financial Times (FT), the world's leading 

global business publication, is headquartered 

in London. It has a special emphasis on 

business and economic news. 

As Media Partner, FT will offer advertising 

space to promote the conference . 

An editorial team will edit and publish a 

Special Report on the topic for the 

conference (subject to advertising revenue 

becoming available), distributed world-wide 

with the newspaper and digitally on FT.com.  

FT’s editorial staff will take part in the program 

committee and as moderators on stage. 

FutureBoards
FutureBoards is a global network of corporate 

governance experts and practitioners. We are 

committed to building better boards that 

support sustainable value creation.

Based in Norway and anchored in Nordic 

corporate governance, we collect and share 

research and ideas from the perspectives of 

different stakeholders.

FutureBoards is the initiator and co-owner of 

the conference concept, as well as co-

producer and part of the program 

committee.


